
GREAT PANELISTS! 
 
 
 
 
 
 
 
 
 
 
 

Check out the LIKE Trailer! 
 

Somerset County Screening of Thought-Provoking New 
Documentary to Spark Discussion on the Real Impact of  

Social Media on Our Lives 
 

March 24, 2021 Event to Be Held Virtually at 7pm 
 

Q&A featuring Executive Producer Scilia Andreen and expert, Max Stossel to follow  
 

 
WHAT: The Watchung Hills Regional HS PTO and the following Municipal Alliances: Watchung Hills 
Regional, Somerville, Somerset Hills, North Plainfield, Montgomery-Rocky Hill, Manville, Hillsborough-
Millstone, Franklin Township, Bound Brook/So. Bound Brook & Bernards Township are hosting a screening 
of the compelling new documentary LIKE. More than 2 billion people have smartphones today. And 
we check our phones on average an incredible 150 times every day. Technology makes our lives 
easier in so many ways - but what is the cost of our dependence, and our children’s reliance, on 
screens? LIKE reveals the true effects of technology on the brain and uncovers the impact social 
media can have on our lives. The film’s mission is to educate, inform and inspire people to effectively 
self-regulate their screen time. The LIKE screening will be followed by an informative panel 
discussion featuring local experts.  
 
Parents, educators and community members interested in attending should RVSP at:  
http://bit.ly/WatchLIKE 
 

WHO: The event is FREE and open to the public. More than 300 teens and tweens, parents, educators, 
and prominent community members are expected to attend. When social media users chase "likes" or 
seek followers, they lose sight of the fact that their devices are now using them. The goal of the 
screening is to raise awareness about the hidden costs of social media as well as start a conversation 
about how to ensure our own, and our children’s, healthy use of technology. Funding is provided 
from the NJ Governor’s Council on Alcoholism & Drug Abuse and Somerset & Morris County 
Commissioners. 
 

ABOUT LIKE: A new documentary exploring the impact of social media on our lives, LIKE's mission is to 
inspire, inform and help equip all of us to effectively self-regulate screen time. Social media is a tool and social 
platforms are a place to connect, share and care… but is that what’s really happening? The film features 
interviews with experts including Max Stossel, Head of Education & Content at Center for Humane 
Technology; Leah Pearlman, Co-Creator of the Facebook “Like” button; Dr. Jerry Bubrick, Senior Psychologist 
at Child Mind Institute; Professor Jevin West, DataLab, iSchool, University of Washington; John Borthwick, 

https://www.thelikemovie.com/trailer/
http://www.thelikemovie.com/
http://bit.ly/WatchLIKE


CEO, Betaworks; and Professor Katie Davis, author of The App Generation. To learn more please 
visit: http://thelikemovie.com/.  
 

 
ABOUT INDIEFLIX: IndieFlix Group Inc is a global screening and streaming service that promotes and 
supports social impact films to create positive change in the world. IndieFlix screening service books offline 
community screenings in schools and corporations around the world while IndieFlix online streaming offers a 
monthly subscription based service to access thousands of high-quality shorts, features, documentaries, and 
series from around the world. https://www.indieflix.com/  
 

http://thelikemovie.com/
https://www.indieflix.com/

